Overall, 90% of consumers
express a positive to
neutral sentiment about
beef as a protein.

When considering how
cattle are raised for food,
80% respond positive

to neutral.
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70% of consumers consider
how food was raised or
grown when making
purchasing decisions, but
less than 30% claim to have
familiarity with how cattle
are raised.

When asking consumers
about specific concerns
related to how cattle are
raised for food, nearly 50%
have no concerns while just
22% have concerns related
to animal welfare.
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